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Will Work for Food!

Mid-South Food Bank's Operation Feed 2011 is May 23 – July 1
Memphis, Tenn. (May 1, 2011) – Companies in Memphis and the Mid-South "Will Work for Food" as part of Operation Feed, the annual workplace food and funds drive to benefit Mid-South Food Bank. Scheduled for May 23 – July 1, 2011, Operation Feed is the largest food and funds drive Mid-South Food Bank has all year.  Even as the economy starts to rebound, higher food and gas prices mean more people are in need of food assistance.  Plus, with children out of school for the summer, Mid-South Food Bank always sees an increase in the need for nutritious food.

Operation Feed is also a friendly competition among participating companies.  Food and money collected are given point values and awards are presented at the Operation Feed finale in July.  Registration forms and campaign materials are available at www.midsouthfoodbank.org or by contacting David Stephens, director of community relations, 901-497-1153, or dstephens@midsouthfoodbank.org.

Operation Feed invites employees at companies and organizations of all sizes to collect food and money any time between May 23 and July 1, with a minimum two-week campaign recommended.  The annual campaign is eagerly anticipated by companies who see it as a great team-building opportunity and a way for employees to get involved in a company's community outreach.  Bake sales, talent shows, car washes and other activities are often part of the Operation Feed campaign at participating companies including FedEx, AutoZone and International Paper, and smaller companies such as Computer Support Services, with only seven employees, winner of several Operation Feed awards.  Companies are grouped according to number of employees and awards are based on points per capita.  
Mid-South Food Bank's Operation Feed is sponsored by FedEx, International Paper, United Way of the Mid-South, FOX 13 and Clear Channel Radio.

